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NO1 quy khoa hoc

Dung gio

Binh dang

Thao luan va chia sé cd1 mo

Dién thoai di dong dé rung / tat
Khong hut thude, an qua vit trong 16p

Fun with Training




Phuong phap

 Bai trinh bay ngan

* Thao luan bai tap; tinh hudng;

« Thuc hanh ap dung ly thuyét vao tinh huéng cu thé cia hoc
Vién




Muc ti€u

C6 duogc khai niém va hinh thanh tu duy vé quan tri Marketing
tich hop.

Xac dinh dugc thi truong muc ti€u va phan khic thi truong
hi¢u qua.

Xay dyung dugc chién luoc dinh vi cho doanh nghiép.

Nam bat duoc cac thémh,ph?m cot 1§i cua Marketing tich hop
va cac budce xay dung ké hoach trién khai Marketing tich hop.
Hiéu dugc vai tro cia cac cong cu truyén thong trong quan tri
marketing tich hop.

Tiép can xu hudéng phat trién cia makerting k¥ thuét s6 va tng
dung cong ngh¢ thong tin trong quan tr1 marketing



KHACH HANG & HANH VI



TON TAI HAY KHONG TON TAI

CHAT LUQONG CAO HON

DICH VU TOT HON

GIA CA THAP HON

THI PHAN LON

THICH NGHI VA PAP UNG NHUNG NHU CAU RIENG CUA
KHACH HANG

KHONG NGUNG HOAN THIEN SAN PHAM

DUA RA SAN PHAM MOI

THAM NHAP VAO THI TRUONG TANG TRUONG CAO
PDAP UNG VUOT QUA MONG POI CUA KHACH HANG



La nhan t6 tw kham pha Kha nang thanh toan

>

La thanh vién cua mét XH Cac héi chirng tam li
>

La thwe thé sinh hoc Cac nhu cau tw than
>

Khach hang la ai ?
La bat cr ngu'Gi nao 6
ngoai vi can dén su phuc
vu cua ching ta

5 LA NU' HOANG:
'Jg?goﬂ'é“ef{ 4';‘1’ GAY ANH HUONG VA LUON MUGN cO
SP/ CN/XH CHU DE BI ANH HUONG NHUNG GIAI PHAP
KHONG PHAI MUON TRONG KHUYNH _ CU THE TREN NEN
MUA VOT GIA RE HUONG VA THAI PO TANG Y TUONG VE GT
TIEU DUNG
\ \ \

v MUON €O PUQ'C NHIEU GIA TRI VA LOT iCH

v MUGN BUQ'C CAM NHAN VE BAN THAN VA THOT DAI

v MUON BUOC CHU PONG i

v MUGN BUOQC PHUC VU VA CHIEU CHUONG ] o

v MUGN PUOC TU DO TRONG KHONG GIAN — THOT GIAN TIEP CAN SP

Can hoc cach nghi nhu phu nir va
hanh dong nhu dan ong



Ngay cang TINH TE va NHAY CAM hon vé GIA CA
Khong c6 THOT GIAN nén doi héi SU TIEN NGHI nhiéu han
Nhan thay CHAT LUO'NG san pham cua cac nha cung cap ngay cang NGANG BANG

nhau

Ho bét nhay cam hon véi thuang hiéu ctia nha san xuat & dé chap nhan hon cac

thuong hiéu cua ngu'di ban & cac san pham khong cé thueng hiéu
KY VONG dugc PHUC VU t6t hon
SU TRUNG THANH ngay cang giam




NGHE THUAT TAC PONG SAU VAO CON NGUOT1

Tinh tu Id\

Long tin Tuong lai

THAY BUNG CHAP NHAN PUOC



KI VONG CUA KHACH HANG TU NHU CAU

> GOI SAN PHAM/ DICH VU 1 g6i san pham/ dich vu phai tun tha :

dugc thiét k& thanh don vi san pham/ dich
Ki VONG CUA , . vu .T8i thi€u phai ¢ 1 gia tri sir dung t6i
KHACH HANG D Wl thiéu cho 1 loai khach hang

TU KHANG DINH
(BAN ONG KHAM
PHA, Y I‘{I\INH CA

KHACH HANG VANG LAI

GOI SAN BIET)
..................................... . . PHAM/’A
' DICH VU
MANG GIA NHU CAU DUOC TON TRONG:
TRI XA HOI (PHU NU, DUO'C TON VINH, BAP UNG HON)

NHU CAU XA HOI :
(HOA NHAP, THE NGHIEM PAC PIEM GIOT, TUO’NG HO XH

5 NHU CAU AN NINH
(TRE CON , PHAI SINH, THIET YEU, CHAM SOC THEO NHOM)

NHU CAU SINH LY

CO BAN :
(CON KHI TRUO’C MAT coO BAN TUYET DOI DAI CHUNG)

GIA TRI SAN PHAM/
DICH VU



AR

QUYEN CUA KHACH HANG

QUYEN BUQC THONG TIN
QUYEN DUQC PHUC W
QUYEN BUQC THAM GIA
QUYEN YEU CAU CAM KET
QUYEN PUQC KHIEU NAI

QUYEN Su dam bao mdc dinh
bai thong 1€ van minh hodc
luat phap, va ngudi ta phai tra
tién cho quyén doé

KHACH HANG LA Al

LA NGUOT QUYET PINH TRA TIEN
CHO SP/DV

LA NHUNG NGUOT CO HOAC SE CO
NHU CAU

LA CAC POI TAC THAM GIA CUNG
SP/DV

LA NGUOT CO ANH HUONG POI VOT
TIEU DUNG

LA NGUOT SANG TAO SP/DV KHAC
TUONG THICH



I : 51NH LY KINH DOANH

1. Canh tranh trong hién tai 1 cudc dua gianh giat 18y CO' HOI dang dién ra rat
nhanh va binh dang trudc tat ca. Do vay muc tiéu la
- Van dé 13 XA HOI HOA hoat dong kinh doanh cta doanh nghiép
- V{i khi 13 PR & MARKETING. Moi th( con lai d8u c6 thé hiép tac

2. Kinh doanh phai tuan tha 3 dic thu cta thong tin : LIEN TUC — BIEN PONG
— CHU KI (dinh ludt GORdon Moore ) va gan vdi 3 dic thu cla x3 hdi tiéu
dung hién dai : Hoi nhap — Thi truong — Phat trién

3. PR I3 cdng cu tich hop : Robot ASIMO cia héng Honda :
- TU TUONG: cng nghé nhén vén
— Y TUONG : tao dung vi thé hang diu cua Honda
— CACH THE HIEN : géy én tuong cho tat ca cac téng Idp
- Dia ban : tt ca cdc thanh pho Ion cua nhithg quéc gia ma Honda chon lam

thi truong muc tiéu



HOAN CANH
NAY SINH
NHU CAU

_YEUTO
ANH HUONG

| KHACH HANG

|

xa hoi

|

| | || | |
Thanh vién NHANTO LA THUC THE
TU KHAM PHA SINH HOC
@ . i @ Y
Cac hdi chi ha na e A han cach va huca
Ccemaim || e || wee || mdme )| e
— _/
é Y é )
Nghé nghiép .< Tudi tac
. . v
é é )
Tap quan van hoa ~ Gigi tinh
. . v

HINH
KHACH
HANG

Ky vong
vé nhu cau

Lua chon nha Cach tiép nhan
Ph/ph Thong tin

Chap L Biét
nhan Quyéet dinh mua

Lua chon i Lua chon
Cach cung cap GIA Sp/dv

Lgi ich Thir
khac

Lua chon
Thuong hiéu



Marketing
trong thoi dai mol



TAO RA MARKETING
THUYET PHUC



Quan diém marketing hién

Marketing l% Iquo'l trinh:

e Tim hiéu, xac dinh nhu cau cda khach
hang

* Thiét k&, cung (ng cac san pham/ dich
vu nham thod man nhirng nhu cau dé

* Dam bao thuc hién qua trinh trén mot
cach c6 hiéu qua nhat

gty




Quan diém ban hang va quan diém

marketing
bDiem  Tongtam Phwongtien Két qua
xuat phat

e e e e
Doanh San pham Ban hang & Loi nhuan
nghiép hién tai khuéch trwong '

Quan diém ban hang
& g e g

hitreong DU cau  Marketing LN qua sw
' 9 khach hang hén hop théa man NC KH

Quan diém Marketing




Qua trinh marketing

M6i.tru'<‘JA"ng Cac phuong tién “29' tru'o':g,
Kinh té Marketing ong nghe
is
> %
XS
ro‘\ & 4% 'F"’,‘;
& San pham %, 0
Ky % 5
Cac nha Phan Gia Cong dong
Cung cap phoi Dan cvw
2% Khuyéch S
2. ")@ uyéch trurong NS
% %; S
200 o NI
% )
Moi trwong Moi trwong
Chinh tri Bai tha canh tranh Vin hoa

Luat phap Xa hoi



- BOSTON
MATRIX

THI PHAN

QUESTION
MARKS

~

NHL HNVOd SNONYL ONYL



BOSTON

MATRIX
THI PHAN

- STARS QUESTION MARKS
:‘z" @ (Doanh thu tét) (C6 tiém nang lén téi
0 S: TAP TRUNG DAU Ngo6i Sao hoac Bo Sira)
- TU DE TANG S: PAU TU TIEP TUC
E TRUONG CAO HOAC DUNG LAI
Q..

2

)

8

> CASH COWS DOGS
§ (Dong tién vao déu, khoe) ( cong ty it Igi nhuan
o S: BU LOT NHUAN S: RUT LUI KHOI
I VAO GIAI DOAN NS THI TRUONG
= & DAU HOI




CHUOI GIA TRI TAO RA LQI THE CANH TRANH CUA DOANH NGHIEP

04 ONOd LVOH DVD

OUL

HOAT
PONG
SO CAF

LOI THE CANH TRANH NAM TRONG CHUOI GIA TRI. CHIEN LUQC DOANH NGHIEP PUQC

THE HIEN O CACH SAP XEP & KET NOI CAC HANH PONG TRONG CHUOI GIA TRI

'CO SO HA TANG DOANH NGHIEPI
vd ( TAI OHINH KE H;OACH QUAN HE NHAI PAU TU)

| QUAN TRI NGUON NHAN LUC |
vd (TUYEN DUNG, pro TAO, HE THONG DAI NGO)

: PHAT "[‘,RIEN CON([} NGHE |
vd ( THIE T| KE SAN PH}AM QUY TRINH NGUYEN LIEU,
| DIEU NGHIEN) :
| |
| 'THU MUAI |
\d(PHUTUNGﬂMAYNKXJDKH{VUTHUENGOAD
LOGISTIC VAN HANH LOGISTIC MARKETING | DICH VU HAU
PDAU VAO (LAP RAP, DAU RA & SALE MAI
(LUU TRU SAN XUAT, VD ( THUC ( QUANG (LAP DAT, HO
NGUYEN LIEU QUANLY HIEN DON CAO, BAN TRO KHACH
THU THAPDU | TAC NGHIEP | HANG, LUU TRUTC TIEP, HANG, GIAI
LIEU DICH KHO, BAO KHUYEN MAI, | QUYET KHIEU
VU, CAO HANG PR, NAIL BAO TRI,
DATABASE HOA MARKETING BAO HANH
KHACH TRUC TIEP
HANG)

GIA TRI
GIA
TANG
( PIEU MA
KHACH
HANG SAN
SANG TRA
TIEN BE CO
DUOC

MARKETING
DUA TREN
CHUOI GIA

TRI



MARKETING MIX 4Ps

SAN PHAM . .
PRODUCT PHAN PHOI
Chung loai, chat luvgng, mau i PLACE
ma, tinh ning, tén nhan, bao Kenh, pham vi, danh muc
bi, kich ¢, dich vu, bao hanh, hang hoa, dia diem, dy trir,
tra lai... van chuyén
GIA CA QUANG BA
PRICE PROMOTION

Kich thich tiéu thu, quang

cao, luc luegng ban hang,

quan hé véi cong chiing,
Marketing

Gia quy dinh, chiét khau,
giam gia, ky han thanh toan,
diéu kién tra cham...



4P

4 P & 4C

( Robert Rounterbon)

4 C

Product

Price

Place

Promotion

Customer Solution

Customer Cost

Convenience

Communication



PHAN POAN - LUA CHON THI TRUONG MUC
TIEU — PINH VI



C.c bic trong ph©n ®o!n,

lua chan & ®Pnh vb thp tréng

6. Ph.t triOn Marketing hc¢n hip
cho tdng ®oln TT | §Pnh vb thp tréng

5. X©y dung chiOn lic ®pnh vb
cho tong ®on TT

|

1. Lua chan ®o!n thpb tréng

Lua chan ®o!n
thb tréng maoc tidu

3. Xy dung thic ® ®é hEp dEn

2./ Ph_t triOn tEp hip c.c ®o!n
thb tréng
T X.c ®PNh c- 56
®0O ph©n ®0*n

Ph©n ®o'n thb tréng

thb tréng



Tieu thiee phan doan thi trrvong

Ti%u thgc ph®©n
®0'n thpb tréng

oey NIy UOUN

TOm ly hac

~
P\

2005 26

%



Ph©n ®o!n thp tréng KH c«ng nghiOp

Nh©n khEu
hac

C.c ®&Fc ®Om
c, nh©n

C-sé

PhO©n ®0!n
C.c nh©n té TTKH C.c biOn sé
tinh huéng c«ng nghiOg holt ®éng

C.ch tiOp cEn

\rnwa_hung/

2005 27



Phan doan thi trwdng hiéu quél
/C;hc')\

ic ling ®ic

Yau cCu ®O

Cakhf ph©n ®o'n X A b
nang thuc thb tréng Catho “OP
hiOn ®ic 7 c& hiou auf cEn ®ic

Ca quy m«
®.ng kO

28



Nhan dang cac phan khic khac biét

Togan boa tho tr66eng

Traing thaui nhu caau| cou

Noing c6 tiedu dugn
Moa tait khauc bieat:

Loii ich tim kieam:

Moa tau khauc bieat:

qzﬂoéing c6 sinh lyu

Noang co xao hoai

Cauc nhaan toa hagnh vi thoang th66eng, nhaan khaan

e A RS

» Thea hiean A6Gic caui toai, vo th
= SOi thaau calim trong tieau dugr

Tinh . .. 1. || GilAU tro || Giau tro
. . || Tiean loii R R i
kinh tea chouc naé| xuuc calim
» Red = Tiedn |Oii » Soa 160ing | = Giau tro xad hoai
= Bean = Nhanh chouc naéng
choung = Khal
= [t todn thogi | naéng vaan
gian hagnh

Caiic nhain toa nhaan khaau/hagnh vi thoang th66eng

Cauc phaan noian

Cauc nhaan toa hagnh vi liean quan fean salGn phaam

@ -




d.nh gi, c,c thb tréng
* Qui m« v téc ®é tang tréng
» TYnh hEp dEn cfia ®o!n thp tréng
« Moc tifu v nguan luc ciia c«ng ty

. 277

30



Lua chan thb tréng moc tifu

Tap trung vao phan doan don
Chuyén mon hoda co chon loc

huyén mon hda san pham

C

Chuyén mon hoa thj trvong
Phuc vu toan b0 thj truong
 Marketing khdng phan biét
 Marketing phan biét

31



Nam phuong hwong lwa
chon thi triwo'ng muc tieu

Tap trung vao mot doan

Chon mot vai doan CPﬁgf gaTOpnhQ%a
M1 M2 M3 M1 M2 M3 M1 M2 M3
P1 P1 P1
P2 P2 P2
P3 P3 P3
C’P heo ?h?qt?‘[]rc‘jhnoga Bao phu toan bo
M1 M2 M3 M1 M2 M3
P = Product Pl Pl
M = Market

P2 P2
P3 P3




Chién lwgc marketing

Marketing

Mix Thi trucng

A. Marketing khong phan biét

Marketing Mix 1 > boan 1
Marketing Mix 2 > Poan 2
Marketing Mix 3 > Poan 3
B. Marketing phan biét
Doan 1
Marketing
Mix
boan 3

C. Marketing tap trung



bbPnh vb

. Dbnh vb : ho't ®éng thiOt kO
sfin phEm v hinh qnh sao cho
chéng ca ®ic vb trY cay
nghUa, kh, c biOt trong ®Cu
kh.ch hung moc ti2u



Cac yéu t6 khac biét hda,

— sfn phEm
— dbch vo
— con ngéi
— hinh nh



C.c nh©n te ®m bYo
®Pnh vP thunh c«ng

* Nh+ng mong ®ii cha
kh ch hpng moc ti2u

* 8pnh vb cia ®ei thi
ctnh tranh

» LT thO tiOm n"ng cfia
s{in phEm




C.c chiOn lic ®pbnh vb

« ®Pnh vb dua tren:
» ®/c ®Om cfia sn phEm
 Iii Ych
 dbp s6 dong
* Nngéi sd dong
 so s.nh truc tiOp vii sn phEm cinh
tranh



Qua trinh phan tich Marketing

Phén tich | | Phan doan | | T';\‘l"?rrﬁ‘o‘?r"‘g
Khach hang | | Thi truong Muc i
Ké hoach Marketing
Phén tich - Nhan hiég/C/sASén pham
Noi bd Dinhvi — . -CS/SGIruyen thong
h hié -C/S ©la
Doanh nghi¢p I - C/s phan phai

Gia tri/loi ich
— Lwa chon dé
Tan cong

Phan tich | | Timkiém
Canh tranh Khac biét



Ké hoach Marketing



Quan ly qua trinh marketing

Phan tich tinh trang marketing hién tai cua céng ty

Lap ké hoach
marketing

Phat trién chién lwoc
marketing nham dat
dwoc cac muc tiéu
marketing da dat ra

Xay dwng ké hoach
Marketing &
Ngéan sach

Trién khai hoat déng
Marketing

Pwa ké hoach
Vao cac hoat déng
Nham dat dwoc cac
Muc tiéu marketing

Kiém sodt

Do lwong
Kéet qua

Puwa ra cac
Hanh dong
Pieu chinh




Ké hoach marketing

“Ké hoach marketing la vdn ban chi tiét hda cdc hoat déng cdn
thiét dé dat dwoc cdc muc tiéu marketing dé dinh”,
K& hoach marketing cd thé dwoc viét cho mét sén pham, mét
thwong hiéu, hodc mét dong san phédm.
Ké hoach marketing nhw mét bén dé dan duwong

— Cho biét nhitng gi cdn dat duwoc? Nhitng gi cén lam

— Biét ¢6 bj lac dwong khéng va lam thé nao dé quay tré lai



Ké hoach Marketing

*Chung ta dang ¢ dau?

*Chung ta muén hudng dén dau?
eLam cdch nao ching ta cé thé dén
do?

*Cach nao la tot nhat?

sLam cdch nao dé biét khi nao
ching ta d3 dén?




Pé lap dwoc mot ban ké hoach marketing
tot?

 Thongtin

—Thong tin thi trwdng: Khach hang

—Thi trrd'ng canh tranh: DGi thd canh tranh
—Théng tin ndi bo: Ngudn lwe bén trong doanh nghiép
—Théng tin méi treong kinh doanh: Cac yéu té vi mo
e Si&rc manh tri tué

—Thoi gian

—Nang luc

—Nang luvong

—Tri twdng twong

* Mong mudn lam viéc va hoan thanh cong viéc



Pé lap dwoc mot ban ké hoach marketing tot?

Phan tich
tot doi
thu canh

anh

Ké hoach
hanh dong
kha thi

<iai thich to
vé san pha

Muc tiéu ro rang
va hién thuc

\/



NOi dung clia ké hoach marketing

Tém tat va muc luc
O Trinh bay tdm tat vé ké hoach dé xuat
Khai quat cong ty
O Gidi thiéu tén, dia chi, lich s hinh thanh, s&* ménh cua
doanh nghiép
O Thijtrwong muc tiéu cua cong ty
Phan tich moi truong marketing hién tai
O Phan tich PEST
O Phan tich canh tranh
O Phan tich SWOT



NOi dung ctia ké hoach marketing

V. Xac dinh muc tiéu
O Xac dinh muc tiéu marketing: Vi thé, danh

tiéng
O Muc tiéu tai chinh: doanh s, thi phan, va loi
nhuan

V. Chién luvgc marketing (marketing chién lugc)
O Phan doan, lya chon thi trwvong muc tiéu

O Cach tiép cin chung vé marketing ma sé duogc st dung dé
dat dwoc cac muc tiéu cldia ban ké hoach

O Giad tri dinh vi



NOi dung cua ké hoach marketing

VI. Marketing chién thuat (marketing mix)
VIl. Ngan sach va phan b6 nguén luc
O SO nguoi
O Ngudn tai chinh
O Thoi gian
VIII. T6 chire thuc hién, kiém tra, danh gid
O Cho biét cach dé gidm sat ké hoach trién khai
O Nhirng tiéu chuan danh gid






STn phEm

-

a

%ﬂ'—“’l
Ph©n phei

 Kh.ch hung %

<

20%

OFE
thuOch tr-ni

J

Con ngél

Qu, tr Xnh

C-sév/c

N




QuyOt ®bnh vO ®4c tYnh cfia sn
phEm

ChEt Iing d&Ec ®iOm

ThiOt kO



Ba cap do ciia san pham

Tai sao khach

Giao hang hang mua hang?

Tén nhan hiéu San pham
.z hiru hinh —
t"et nhin, s&, thw
ke

Ho tro ve
tai chinh

, Pac tinh
Chat lwong

San pham
hoan chinh —
cac dich vu b6 sun

Ho tror vé thong tin




Quy trinh phat trién san pham méi

Qo

Y tudéng

Loc y tuwong

Phat trién va thir nghiém

Chién lwgc Marketing
Phan tich thyc trang kinh doanh

Phat trién sin pham

Test marketing
Thwong mai hoa

-
) San pham méi



Q.
(O
L

(&
O

-

O)

c
=

c
«O
L

c

Mdrc do chap nhan san pham méi

Chapnhan S6déng S6 déng Lac hau
s&m s&m muon
13,5 34% 34% 16%

Thoi gian



Ph-ng ph ,p ®Pnh g,

Gi, thEp
nhEt.

Kh«ng ca i
nhuEn

Chi phY

Gi, cha ®el thii cinh
tranh v sfin phEm
thay thO

§ nh gi, cfia kh ch
hung vO c.c ®4c
tYnh ridng cé cfia
sfin phEm

Gi, cao nhEt.

Kh«ng ca
nhu cCu tli
mac gi, nyy



Dinh gi4 can c&r vao muc tiéu lgi
nhuan

Doanh se T%ng chi

phY

. . Moc tidu [ii nhuEn
PiOm hop ven

Chi phY cé

®bPnh




Lii Ych Gi, kh,ch hung Gi, kh,ch hung

kh,ch hung mong muén thu ®fc
D/Ec tYnh cha / MEu gi, ciia \ D/Ec tYnh
sfin phEm kh, ch hung cfia dbch

\ DO o gl /

R Gi, sTn xuEt vy .
C«ng suEt > liachan vioc N ngluc

chuyOn giao

«Cigx? « Ai?
« & ®OU? * Nh thO npo?
* Khi npo? * Ti sao?

\ Pbnh gi, /

ChiOn lic vu ¢~
cCu tee chac

8bnh ding nh+ng thay ®aei theo thp tréng cfia gi, mong muén



Cac yéu to tdc dong dén tinh co gian

? e /J
cla gid
Tiéu chi Co gian Khéng co gian

Cé nhiéu san pham thay thé X
San pham mang tinh déc dao X
San pham co rao can thay dbi thap X
San pham dé dwoc so sanh v&i cac doi X
thu canh tranh
Gia dwoc xem nhuw [a mét chi dinh cua X
san pham
Chi phi 1a nhé déi v&i khach hang X
San pham chi la mét phan trén tong gié X

thanh




Chirc nang cua kénh phan phoi

Th«ng tin
KhuOch tr-ng
Pum ph, n
DAt hung
Cung cEp vén
ChbPu may rii
Giao hung



Céac quyét dinh ve thiét 1ap kénh

» Ph©n tYch nhu cCu kh_ch hung
» ThiOt IEp méc tidu ciia kanh ph©n phéi
« X,c®Pnh c cloli kanh ph©n phei
— Lo kinh doanh cia trung gian
— Se ling trung gian
— PiOu khofn vu tr_.ch nhiOm ciia téng trung
gian
P .nhaqgi, c.ckanhph©n phei



Nhirng hoat dong truyén thong

Quang cao
(Advertising)

Quang cao in va
truyén thanh/hinh

Vo bao bi

Bién tam Idn

Phim dién anh

Xuc tién ban
(Sales
Promotion)

Cubc thi, tro
choi, x6 s6

Phan thudng qua
tang

Hang mau

HOi cho thuong
mai

Quan hé cong
chung

(Public Relations)

Thong cao bao chi

Quan tri khing
hoang

Hoi thao

Bao cdo thuong
nién

Ban hang
ca nhan
(Personal Selling)

Trinh bay
ban hang

Gap g& ban hang
Chuong trinh
khuy&n mai

Hang mau

Marketing truc
tiép
(Direct
Marketing)

GUi catalog

GUi thu

Telemarketing

Mua sam dién tir




5 muc ti€u cua hoat dong quang ba

Cung cap
thong tin




Cac mo hinh phan hoi theo trinh ty

Models
AIDA Hierarchy-of-Effects Innovation-Adoption Communications
Stages Model® ModelP Model* Modeld
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C.c c«ng c6 khuyOch tr-ng sfn phEm v
gu, trxnh mua hung
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phEm c& thO c& hiOu quy kh_c nhau.
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C.c c«ng c6 khuyOch tr-ng sfn phEm



Mgc ®¢é quiing c,0
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Doanh nghiép khac

Cat gidm xuc tién
Duy tri xuc tién

Doanh nghiép

Cat giam xdc tién Duy tri xtc tién

Loi nhuan cao cho tat || Thi phan dem lai cho
ca doanh nghiép

Thi phan dem lai cho Thi phan khéng dbi

doanh nghiép khac

loi nhuan giam
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§:~ M hinh IMC

Muc tiéu
Marketing

Nhan biét

Thay doi
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Digital MARKETING

Push

Traditional C > c

Marketing ompany ustomer
< |

Direct Response

Interactivity
Dialogue not monologue

Digital Company I || Customer

Marketing

Intelligence

Two-way Feedback



MO HINH MARKETING MOT

Khach hang Khach hang

The power of digital channels



The l
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SOCIAL MEDIA

Blogging
EMAIL Measure MARKETING
MARKETING
Deploy Shared Content
Design/Develop Social Networks
Lists
Free Listings White Paper
DIRECTORIES Portals O — PUBLIC
& LISTINGS Lead Generation RELATIONS
Paid Listings Articles
Rating & Review
Ad Networks
PPC Affiliates
SEARCH ENGINE ONLINE
MARKETING ADVERTISING
SEO
Blogs
RichMedia DEVELOPMENT Credible
Sc e Validation
Web Standards DESIGN Flexible
s Audience Relevant
Situation = Pettion Benefit Driven  Organized
Attract GEE = . Compelling
ultiply cuse!
RESEARCH CONTENT
Engage L0Rnery Clear Brand Message
STRATEGY BRANDING



T6Om tat nhitng chuyén dich chu yéu

( mgp 1. Nguoitiéu ding 1a khan gia ) (we 1. Ngudi tiéu ding 1a ngudi
& 2. An tuong/tan suit @ tham gia
. 3\ o | @ - 7
g 3. Truyén thong phét séng = 2. Sytham gia/tuong tac
- Lich Cé dinh = 3 Cac kénh tlép can
& 5 Nhatiép thi kiém soat w4 Tly chon thai gian
2> 6. Tiép thi ép budc ; 5. Nguoi tiéu dung khoi suéng
E 7. Ké hoach truyén théng 6. TUy chon & tiép thi chia sé
<= truyén thong 7. Ké hoach truyén thdng méi
E' 8. PR dugc quan ly 8. Anh hudng so
= 9 Tiép thi tich hop 9. Tiép thi hop nhat
£ 10. Thu thap dit lidu theo thoi 10. Thu thaapj dit lidu bét ké
<D . - 1N
omm Ky tho1 glan
= 11. Theo d&i hau chién dich > 11 Tinh todn thoi gian thye
12. ROI timg phan 12. T6i vu hoa
Sang
g




CAC GIAI DOAN PHAT
TRIEN CUA WEB



Cac giai doan phat trién clia website

Web 3.0

e Mang clia moi thir

e Cac tac nhan thong minh: Dy doan nhu
cau va ddp &ng nhu cau dé

e Doc/Viét/Thuc hién

e “Cac tac nhan lam viéc cho t6i 24/7 — Toi
xem két qua cla toi”

Web 2.0

e Twong tac vai cong déng
e Doc/Viét
e AJAX: Doi va thuc hién

Web 1.0

e Cdng cu tim kiém va trinh duyét: “thu
vién v&i mot clra hang”

e Chidoc

e Qua trinh xt ly thoi gian thuc: doi va
xem

77




* Share b&i: Tran Minh

* Like fanpage:
https://www.facebook.com/tranminhbds/

* Website: http://tranminh.info/



https://www.facebook.com/tranminhbds/
http://tranminh.info/

thank you!




