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COMMERCE SNAPSHOT

Mobile commerce, and even digital commerce as a whole, still accounts for

a small slice of total retail sales in the US. But far more sales are influenced
somehow by digital and mobile shopping, and the US is quickly becoming a
nation of consumers ready to research products on any device close to hand.
eMarketer has created this Snapshot of the US retail market, including shoppers
and buyers by device, sales by device and ad spending, to help marketers in the
retail ecosystem understand their customers, and their competitors.
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Sizing the US Retail Market, Online and Offline

Total retail sales are growing slowly but steadily in the US. Although sales are growing more quickly on
digital, ecommerce is expected to rise only slightly as a share of the total, from 7.2% this year to 9.8% by
2019. Mobile still accounts for a tiny 1.6% of all retail, and by 2019 its share will be a still-small 2.7% of
the total.

2015 Retail Sales
$4.785 trillion

2015 Retail Mcommerce Sales

$74.93 billion
1.6% of total retail sales

2015 Retail Ecommerce Sales

$340.61 hillion
7.1% of total retail sales

2019 Retail Sales
$5.480 trillion

2019 Retail
Mcommerce Sales

$149.79 billion
2.7% of total retail sales

2019 Retail
Ecommerce Sales

$534.95 billion
9.8% of total retail sales




Who's Shopping
Digitally—
And on Mobile?

eMarketer estimates that this year, 205.0
million people in the US ages 14 and older
browsed or researched products on the
internet, though they did not necessarily make
a digital purchase. Just 84% of that group did
buy something via digital means at least once
this year. By 2019, the US digital buyer
population will reach 195.1 million.
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of US digital buyers
are under 35

45-54
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35-44
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@ Tablet Commerce Outpaces Smartphone Retail Sales

This year, retail sales made via tablet will account for 61.0% of all US retail mcommerce sales, with
most of the remainder coming from smartphones. Sales growth on smartphones will outpace that on
tablets, but the larger-screened devices will hold on to nearly three-fifths of mcommerce sales through at

least 2019.

Smartphone Retail
Mcommerce Sales 2014

o

20.12B

Tablet Retail
Mcommerce Sales

10B 20B

2015
. 30B 40B 50B
21.13B
up 37.8% over 2014
2014 2015
30B . 40B ‘ 50B
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up 35.4% over 2014



@ Mobile Buyers Choose Tablets

More than seven in 10 digital buyers, or 121.7 million people, will make a purchase this year via a mobile
device. Though smartphones have greater overall penetration than tablets, mobile buyers who purchase via
tablet will be more numerous than those who purchase via smartphone.

Nearly 171 million people in the US will browse and research products via mobile this year, though some of
them will not complete a purchase that way.

2015

Digital buyers
171.8M

Smartphone
buyers

18.2M

Tablet buyers

99.7M

Mobile buyers
121.7M

2019

Digital buyers
195.1M

Smartphone
buyers

105.5M

Tablet buyers

12].9M

Mobile buyers
162.8M



What Digital Shoppers Are Buying

Apparel and accessories is the No. 1 product category sold digitally, and will retain the top spot through at
least 2019. Growth is highest this year for health and personal care products, followed closely by toys and
hobby, and food and beverage.

Apparel & $63.798B
daccessories
Computer & $57.56B
consumer electronics '

Auto & parts $36.07B Though retail ecommerce
sales growth will vary
across sectors, relative
rankings will not change

Books/music/video $28.58B for any product category
through 2019.
Furniture & home furnishings $26.74B
Health & personal care $24.35B
Toys & hobby $14.61B
Office equipment & supplies $9.14B
Food & heverage $8.28B

Other $71.29B



Retailers Spend Big on Digital Ads

The retail industry is the biggest digital ad spender in the US—by a significant margin. This year, 22.0% of
all US digital ad spending will come from retalil. Its share of the total is not expected to drop for the
foreseeable future.

Retail Industry Digital Ad Spending
$12.80B up 16.8% over 201
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Retail Display & Retail Industry Digital Ad Spending
Video Ad Spending vs. Total Digital Ad Spending (in hillions)

as a % of Total Digital
Ad Spending in each format

$93.70
Display 3004 ‘
\ si5.04 @
19.6% s6709 @
2015 $58.12 ‘
$49.69 .
O
Video
$20.52
19.9% $10.96 $12.80 $14.71 $16.52 $18.50 .
2015 . . . . .

2014 2015 2016 2017 2018 2019
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Promotions, Data, meet
meet data. promotions.

PROMOTIONS

Now that we're all friends,
let’s prove digital’'s impact on retail sales.
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Digital Promotion Intelligence

sales@revtrax.com . www.revtrax.com . 1.866.996.TRAX (8729)
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@ eMarketer The leading research firm for marketing in a digital world.

Coverage of a Digital World

eMarketer data and insights address how consumers spend
time and money, and what marketers are doing to reach
them in today's digital world. Get a deeper look at elMlarketer

coverage, including our reports, benchmarks and forecasts,
and charts.

eMarketer Corporate Subscriptions:
The Fastest Path to Insight

All eMarketer research is available to our clients via an annual
corporate subscription. The subscription provides clients with
access to all eMarketer analyst reports, signature charts,
interviews, case studies, webinars and more. See for yourself
how easy it is to find the intelligence you need. Learn more

about subscription options.

Confidence in the Numbers

Our unigue approach of analyzing data from multiple research
sources provides our customers with the most definitive

answers available about the marketplace. Learn why.

Schedule a personalized demonstration or request a quote today.
Go to eMarketer.com, call 212-763-6010, or email sales@emarketer.com.
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